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DAPPER DAN INTRODUCTION

MEDIA KIT 2020

For over a decade, DAPPER DAN has stood for independence
and originality.

DAPPER DAN builds its own myths.

The magazine is a document of the rebels, the rule breakers and
spirited thinkers who define our times. Each issue is a living record
of cultural cool - style over trends, innovation over the everyday,
cult over cliché.

In the pages of DAPPER DAN, style and culture seamlessly intertwine.
We curate icons from across the creative landscape to deliver a
distinct visual and editorial experience.
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DAPPER DAN WHERE ARE WE NOW?

MEDIA KIT 2020

. Man is changing. Masculinity is open. There is no ‘new normal’,

only constant adaptation and evolution.

. As the magazine looks forward to the next ten years, it remains

committed to its independent, intelligent and innovative vision.

. DAPPER DAN is a menswear magazine that will not adhere to

expectation or tradition. We are the magazine for readers who reject
the status quo.

. Our vision incorporates a committed sustainable approach. We value

products made to last. We build a beautiful bi-annual print magazine,
and profile timeless creatives and objects.

. We spotlight on inspiring and timely collections.

We are not dictated by the seasons.

. We work with global fashion brands to forge long-term, creative

partnerships.

. Our diverse creative network brings the most relevant features to

the pages of every issue.
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DAPPER DAN READERS PROFILE

MEDIA KIT 2020

Our readers represent the next generation of luxury consumers.

They are values-driven, culturally curious, demand sincere and

authentic narratives, and invest in the brands that reflect their beliefs.

These early adopters want innovation built to last.
They believe in quality style, and meaningful creativity.

Median age: 33 years

18-24 years: 18%
25-34 years: 44%
35-44 years: 28%
45-54 years: 6%
54+: 4%
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DAPPER DAN DISTRIBUTION

DAPPER DAN is recognized from an exceptional position and a
confident worldwide circulation. For 2021, each issue will be released
with a selective promotional program spanning across key fashion
cities in the UK, Europe and the US.

Worldwide circulation: 25.000 copies

Frequency: Biannual

Cover price: UK £6 / US $13.99 / EU €8.99

Diffusion: UK 21% / EU 38% / USA & CAN 22% / ASIA 13%
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DAPPER DAN

Print

Bi-annual magazine
Circulation: 25.000 copies
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MEDIA KIT 2020

CHANNELS
Web Instagram
www.dapperdanmagazine.com @dapperdanmagazine
Includes video content 10,5 K followers

Launching in December 2020

DARK  ENTRIES

DAPPER DAN
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DAPPE R DAN MEDIA PLACEMENT PER PLATFORM

Brand provided Advertising & Content

Print Issue Digital/Web Issue Instagram Feed
CAMPAIGN / PRINT ADVERTISING CAMPAIGN PRINT/FILM ADVERTISING INSTASTORY
FEED POSTS

- ADVERTISING SP /DPS
- SPECIAL PRINT PRODUCTION INSERT
= BOUND LOOSE INSERT
DOUBLE PAGE INSERT
POSTER INSERT
GATEFOLD BACK COVER
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DAPPE R DAN MEDIA PLACEMENT PER PLATFORM

Dapper Dan — Content Production Services

Print Advertorial Digital Advertorial Instagram Feed
FASHION SPECIAL-EDITORIAL CONTENT CAMPAIGN PRINT/FILM ADVERTISING INSTASTORY
12-16 PAGES (TEXT + IMAGES / IMAGES) WEB CONTENT FEED POSTS

EDITORIAL COVER OPTION
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DAPPER DAN

DS DAPPER  DAN
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DAPPER DAN
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DAPPER DAN

CRUISING
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DAPPER DAN
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MATS GUSTAFSON

Fashion lststons, andscapes, aroti porris,
plants, floatng swans: the broad swesp of his
brush transters the most exuisils garments,
sonses and smotions, memory and fragily to

DAPPER DAN

TALKS TO FILEP MOTWARY

FILEP MOTWARY.: | would like o startfom the
very begining when you left Sweds

Mets Gustfson boldly uses watercoour 1o
express s porsona thoughts, dosirs orvirlus,
but most f the fime ta refec the wark of ot

No, 1 wouldrt say 1 was
ything 85 uch would be out
Thoonly thing | can say about
Jkingsbout th ae 19705 and

since his mult-chaptarod croativo journey started

featured in the glossiest of the glossies whie
being exhibitod in museums since 1385, s wall
a2 in galries and renowned publications. He i
2o0n o present » seris of unrevesled works in

was a much biggor siop than t s today. | mean
Today

people work much more ntermationsl. It wes not
rebelious of ma butt was, maybe, a bi unusual.

FU: Bt since wo are focusing on the 80s, that

apartment n Sweden where he only arved the

. Tis s how | mean rebelious i the Uming

day bors, traight from New York. you made your move o New York the art of s
ration wasaimost fading by then. It wasn' the 405
and e 502 arymore, the glden aa ofustraton.

(: Yes, you sreight.Wen et

lstration t was already out-d
sdered a ring of the b

the work of Antonio [Lopezl?

FU: Yes, o course

MG: Well,at the time | discorered his work in

= reRviEw Coton s thr v o cton

e vz ot Lo
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DAPPER DAN

CASE STUDIES

FASHION SPECIALS
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DA P P E R DA N Saint Laurent by Anthony Vaccarello Photography by Johan Sandberg
Issue 22 Fashion by Chiara Ficola

Transformers
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DA P GuUCcCI Photography by Marcello Arena
Issue 22 Fashion by Elena Psalti

Cholombianos
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D A P P E R D A N GIVENCHY Photography by Vassilis Karidis
Issue 20 Fashion by Marion Jolivet

STEALTH SUBVERSION
c ELLER'S GIVENCHY
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DA P P E R DA N ERMENEGILDO ZEGNA COUTURE Photography by Vassilis Karidis
Issue 19 Fashion by Nicholas Georgiou

DAPPER DAN
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DA P P E R DA N ERMENEGILDO ZEGNA COUTURE Photography by Vassilis Karidis
Issue 19 Fashion by Nicholas Georgiou

DAPPER DAN X ZEGNA SS19

DAPPER DAN X ZEGNA

> »l o) 000/046 Scroll for details

W
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DA P P E R DA N CELINE Photography by Vassilis Karidis
Issue 19 Fashion by Nicholas Georgiou

CCOME WITH ME
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D A P P E R D A N BALENCIAGA Photography by Vassilis Karidis
Issue 22 Fashion by Nicholas Georgiou

Dark Entries
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DAPPER DAN

CASE STUDIES

ADVERTISING /DPS
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DAPPER DAN

SAINT LAURENT

CELINE
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DAPPER DAN

CASE STUDIES

ADVERTORIAL / ADVERTISING
SPECIAL FORMAT
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DAPPER DAN
Special print production Insert
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DAPPER DAN

CASE STUDIES

ADVERTISING
INSTASTORIES & INSTAPOSTS
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DAPPER DAN
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DAPPER DAN

CASE STUDIES

ADVERTORIAL
INSTASTORIES & INSTAPOSTS
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DAPPER DAN VALENTING

Posts

dapperdanmagazine

bilelbenahmed A A
backtothefuture_furniture ™7

5
# dapperdanmagazine
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DAPPER DAN

CALENDAR

DAPPER DAN 23, spring/summer 2021
Commercial booking: December 2019
Artwork Deadline: 31 January 2020

On sale: mid March 2021

ADVERTISING RATES

1st Double Page Spread

Double Page Spread Specified Position
Double Page Spread

Single Page

Inside Back Cover

Outside Back Cover

TERMS AND CONDITIONS

DAPPER DAN 24, autumn/winter 2021
Commercial booking: July 2020
Artwork Deadline: 30 August

On sale: end October 2021

15.800€
12.600€
10.500€
8.400€

10.500€
16.800€

All advertisement rates are subject to VAT. Agency discount 10%. Payment terms
for advertising 30 days. Booked advertising is only cancelable up to 6 weeks prior
to artwork deadline or is payable in full. Covers are non-cancelable.
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DAPPER DAN

MEDIA KIT 2020

CONTACT

DAPPER DAN is published by
Sad Bats Publishing Ltd

228 Mulgrave Road

Sutton SM2 6JT

United Kingdom

dapperdanmagazine.com

Vassilis Karidis, Editor
vassilis@dapperdanmagazine.com

T +44 7551 439042

Advertising sales representative
Eleni Gatsou
eleni@elenigatsou.com
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