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Hercules Universal is the fashion and lifestyle luxury biannual for men.

Launched in October 06, Herculesis a refreshing publication that offers a different

point of view on the men’s agenda. A magazine tailored to a reader that knows

how to appreciate the best things in life, Hercules serves as the perfect guide to

men conscious of style, culture and the social life around them. Hercules is a

collectable experience about feeling good, looking good, challenging yourself

and living in the present... A4 magic box, full of surprises. Pure entertainment...
Hercules is fresh, unique, timeless, sexy, iconic and collectable.

Manifesto

Hercules is a lifestyle!







Why

Hercules Universal is a magazine targeted
to a generation of men conscious of fashion,
style and social agenda.

A generation of men not afraid of spending
on themselves and enjoying their very
own luxuries. Men that travel and, want
to experience the aspects of a su@:legﬂ life.
! P \J
Hercules Universal combines a luxurious and
elegant bi-annual print edition that becomes
the perfect accesory to a man’s life with the
dynamic digital platform theissueten.com
which compliments the Hercules world with
exclusive contents created with the digital
world in.mind.

Through a mainline team of internation
contrib within thed try, Herc
iversal positions itself every se

an even stronger reference in mens fashion

and lifestyle.




Target and circulation

Our readers are: professionals with a disposable income, men that do
Hercules Universe, Vol 11/ esue Xxv1 not settle for the obvious.

Cosmopolitan men that travel and like to enjoy life at its best. Men that
are not afraid to spend on themselves and appreciate quality and luxury.

Frequency: Biannual

Circulation: 52,000

Target audience: abc1

80% Men - 20% Women

Age between 25 and 55

Total Audience: 208,000 - 4 readers per copy

With a circulation of 52,000 copies worldwide, Hercules is stocked

in the most relevant points of sale of the main world capitals as well as
being available online through our very own online store as well as
other exclusive online partners.

G Available in over 40 countries in the five continents, including:

i Beautiful Chaos

Spain, France, Portugal, Germany, Italy, United Kingdom, Holland,
HU Vol TI / Tssue XXVI Sweden, Denmark, Norway, Belgium, Turkey, Dubai, United Arab
Vases by ROGER HERMAN Emirates, China, South Korea, Taiwan, Malasya, Hong Kong, Japan,
'Thailand, Singapore, Australia, India, South Africa, Brazil, Mexico,
United States and Canada.

Hercules Universal is also available on our online store:

www.herculesuniversal.com



Contents

Photography Androa Montane  Fashion editor Pau Avia  Words by Kato Matthams

New order

Paris, January 2019

Twsnty-two craatives whe are driving the art and dosign scene,
axplain an object of personal value. Vol . o X0V

Hercules Universal offers the most exclusive contents
put together in a luxurious hand finished edition that
becomes an absolute collectable item.

Hercules Universal focuses every season on timeless yet
modern fashions seen through the eyes of an exotic travel
destination.

Each edition brings to you the most iconic interviews,
features, photographic portfolios and travel guides that
make each issue a must-have.




Positioning

Photography &y Bruce Weber.

With a luxurious print edition on the highest quality
paper and our dynamic digital edition that
focuses on special collaborations, Hercules Universal
and theissueten.com positions itself as not only
the most influential and relevant men’s magazine
to be edited from Spain but also as a strong key
international reference in men’s fashion and lifestyle.

With a very strong international visibility,
Hercules Universal can be found at the world’s
key book-shops and new-stands. From Paris
to Tokyo, Hercules can be found in luxury stores
like Dover Street Market, Voo Store,
Broken Arm, as well as all the international
news agents in over 40 countries.




Rate card

Photography &y Bruce Weber.

Hercules will be distributed in selected

points of sale in the 5 continents’ main capitals.

Circulation 52.000 copies worldwide
300 + pages, full colour.

INSERTION

Page

Dps

Back Cover

Opening Dps

First Dps

Page facing, masthead, contents
4 Page campaign showcase

6-8 Page Advertorial

8-10 Page Advertorial

RATES

11.000 €
16.000 €
26.000 €
22.000 €
17.000 €
11.000 €
16.000 €
17.000 €
22.000 €




Dimensions
for materials/specs

Single page: 210 mm wide x 280 mm
tall with 5 mm bleed both sides.

Double page: 420 mm wide x 280 mm
tall with 5 mm bleed both sides.

Materials can be sent in high res CMYK PDF
format with colour proofs to our editorial office

in Madrid:

Hercules Universal
Calle del Leén 26, 1-1
28014, Madrid

For artwork and materials:

art@theissueten.com

Or on tel: +34 912 191 296

AT, Catvin Kl J0SWIINT, SCCS, Prisfa. Lo BOOTS, Bilinge Vet




Hercules casa

[

True Blue

'The Hercules answer to lifestyle and design,

a once yearly collectable supplement about places,
spaces and objects. Curated by the editors at
Hercules this new supplement provides the perfect
guide to the design agenda.

www. herculesuniversal.com/casa




Contact

Hercules Universal
contact@theissueten.com

Calle del Leén 26, 1-1
Madrid 28014, SPAIN
Tel: +34 912 191296

Photography &y Charlie Gates.

195 Chrystie Street, Suite #602D,
New York, NY 10002 / USA

Milan representative:
fabio@rockmedia.it

Paris representative:
eleni@elen: garsou.com

Instagram: herculesuniversal
Facebook: herculesuniversal
www. herculesuniversal.com



Feels like home
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ALEXANDER: We are in Echo Park, a protected
little canyon, at the far tip of the Santa Monica
mountain chain, just before it dies outin the Los
Angeles Chinatown basin.
PETER: A visitor once came to visit the studio and
said “Where were you born?” And I said: “Come
here,” looked out the window right down two miles,
and pointed - “There!”
A: Your father was a carpenter, his father was
a carpenter. Did any of the tools hanging on the
studio walls belong to them?
P: Yeah, the hammer collection started because of
my dad, although I buy hammers if I find them.
These are the first tools man used: a hammer,
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2 knife. T guess there are still versions of them—
especially the knives—that are almost treated as
an art form in themselves, right? My grandfather
on my mom's side was also working with wood:
he was a cabinet maker. After the Gold Rush,
so many merchants emigrated to California.
A: The arrival of ambitious ‘makers’ is so oper-
ative in California history. The Gold Rush and
everything past it caused, among other things,
2 whole group of people to slide between social
and economic classes, and go into the world
creating new rules.
P: The skateboarding, the surfing, the music, and
the fashion. It's this whole idea that California

Spring 2019
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Designer and dealer of 30th century design, Michael Bargo runs
by-appointment atelier, Galerie Michael Bargo, from his loft in New
York's Chinatown. Housed inside his home, he views the gallery as an
extension of his personal space and curates it with the same care and
attention he devotes to his polished Instagram account. His considered
integgration of moderni speorary design, and decorative art has
earned him industry recognition and a high-profile international clientele.

16 ¢

VASES, by Bager Masmaan.

Michael Bargo, Designer and Dealer

°1 purchased this vessel by Roger Hermen bt berween abetriction and Apurison wing colee
yeus, e Jock Hasliey Gallery o Broome Stmmet.  and testuse contrast, and emsbraces the rasshoen
i New York. 1 alresdy bad one of bis pheces and  aned the sporemeons which gives bhis cemmics 1nd
1 ahoughe this piece was 5o special bocese of B casvases an appealiog vibrary. His striking porces
dorm, colon sl the vensualicy of the wbject domw o very wide-riaging inflsences aad refer-

smatter. | huve o dorp Soedocm for ceramics and | ences, that bube i everything from Pubeolithic cave 1

thisk Roger Hioerma i one of fhe grostest oo pulratings be manga, via serreide s emstics” § g
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Photography Luis Alberto Rodriguez Fashion editor Beat Bolliger Photography Antonlo Mingot Fashion editor Bon Sehofield

Heaven
is a place on Earth

A year into his tenure at Dios, Kim Jones is producing sell-out collec-
tions and eritically acelaimed shows, drawing on rich cultural references
bomm of 3 wanderust that has taken him around the globe. A joumey from
strectwear in London to tailoring in Paris, via the plains of Africa,

mega cities of Asia and a friendly neighborhood newsagent.

| hear you call my name e LI “\fla vuitson Sping 2019 e A e N

|
I




Tamine.

Fashion editor Pau Avia

Eamvarantion with Gassar Had.
Words by Kabs Matthams

Photography César Segarra Fashion cditor Pau Avia
Peter Shire makes his espressos using a proper, big, steampunky ma-
«chine that sits on a red countertop, served up in his signature mugs
with handles for giant fingers. An artist of multitudes, and a mason
with whichever material he finds—he was ordering a Vespa during
our mecting that he intends to paint in the not-so-distant fursre—his
studio is a container full of ideas and a hothouse of wild human imag-
ination. Oocupied by Mr Shire for some 21-years now, from the mez-
zanine the viewer stares down on ideas hatched from deep inside his
frontal lobe: this is a full house of transports and teapots, and papers
and sketches, mugs and models, and wooden chairs and metal ww-
ers. Perhaps not readily recognizable in public by his face, his artifacts
and strict{ish) uniform of striped Breton sweaters and tees will jog the
memory.

A poster person of the Memphis movement, one of—if not
h kiest and most fascinati peri in porary de-
sign, he still sells the iconic colour-splattered mugs to anyone who pops
by the studio, although his delightfully impractical reapots are kept safe
on shelves like the muscum objects that they are. Anyone who thinks
of Memphis and associates it with only ltaly should go and stand
underneath the kinetic pavilion Mr Shire built in 1992 ar Angel's Poine
in L.A% Elysian Park. The nearly 30-foot high sculpture resembles

2 shyline within a shyline: yellow ladders and ahuminium weathervanes

and concrete armchairs and a palm tree guarding the Dodger Stadium

and Police Academy ar the bottom of the hill. It's a trip, and it feels

very at home here, as do the other two-dozen or so publi

sions that Shire is responsible for around his home city. Shire's picces
take the eyes on a joyride, and It's a beautiful journey indeed.
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Troubled loves, codepend i tongic rel hips and the

universal freedom that comes from admitting your repressed emations
and feelings arc some of the most beautifully painstaking prevalent
themes in Taminos repertoire. The 22-year-old Belgian Egyptian
songwriter music flowing in his blood - his grandfather was a well
known musician in Egypt and from and carly age his mother
introduced him to the world of sound. Out of all the days of the year,
Tamino and I charted on Valentines Day. At the end of the day,
love is what it's all about.
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