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FASHION REFERENCE

PHoTo Liz colLLiNS. STYyLiNGg FRANck beENHAMOuU.

MiXTeE, THE FREE-SPiRiTEd
SiNce 1996

For over 20 years, Mixte has made its name as one
of fashion’s most unique magazines, constantly thinking
outside the box yet maintaining its sfatus as an iconic,
high-end publication. The celebration of our 20th
birthday in September 2016 was the occasion for us
to reaffirm our position as an infernational fashion
magazine. Our bi-annual publication schedule reflects
our status as a high-quality collector’s item, af the cutting
edge of fashion, looking at its close connections with our
society and anticipating the shifts of fomorrow.

Combining creative vision with artistic and journalistic
savoirfaire, Mixte stands out from the crowd. No other
magazine achieves this delicate vyet perfect balance
between independent affitude and luxurious aesthetic
values.

Beyond February and Septembre, Mixte Magazine
covers fashion events and news through its digital
platform: its website, its weekly newslefter and ifs social
medias.

BI-ANNUAL (February & September)
300 EDITORIAL PAGES PER ISSUE
60 000 COPIES PER ISSUE
INTERNATIONAL DISTRIBUTION




REALISATioN FRANcK beENHAMOU.
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The magazine's three founders, Tiziana Humler, Christian
Ravera and Guy Guglieri have expanded their team
to face the challenges of the postdigital fashion press.
Closely observing the changes in the luxury market, the
magazine defends an approach in which fashion is
central, both as a reflection of society and a source of
inspiration and wonder.

Franck Benhamou joined the team as Fashion Director in
2017, writing a new chapter and rooting Mixfe’s fashion
vision with his creative eye and long-standing background
in the fashion world. After spending sixteen years as
fashion editor at Numéro, Franck worked as a freelance
stylist and consultant, collaborating with some of the most
prestigious international names and publications.

Editor-in-chief Nathalie Fraser was born in  Britain
and raised in Paris. Working for Mixte since more than
15 years, Nathalie has been a regular contributor to
British Vogue, Dazed & Confused, Muse, le Figaro and
Another Magazine and consulfant to a number of fashion
houses.

On the occasion of Mixte 20 years anniversary, Ariel
Kening joined Mixte Magazine as Editorin-large, for both
print and digital. Writer, Singer, Performer, his atypical
personality reinforces the team after having worked for
numerous infernational fashion magazines.

Their network of cutting-edge journalists and independent
photographers provide an open, contemporary and
surprising vision.



OUR CONTRzbuUTORS

Mixte has always knew how to combine big names and
upcoming talents, a mix that is part of its DNA. David Sims,
Terry Richardson, Emmanuelle Alt, Jane How, Thomas
lagrange, Loic Prigent, Olivier Zahm are all part of the
magazine's history. Amongst the confributors featured in
Mixte since its 20" anniversary are:

Photographers:  Liz Collins, Warren Dupreez & Nick
Thornton Jones, Yaniv Edry, Hasse Nielsen, Matthew
Brookes. ..

Stylists: Brylie Fowler, Tuomas Llaitinen, Alexandre
Misericordia, Aurelien Storny, Bill Mullen, Kimi O'Neill,
Naomi ltkes. ..



A “MIXTE“ REAdERSHiP
CONNECTEd To boTH
FASHION ANd cuLTuRE

Eclectic in their tastes, sensitive to all forms of art, Mixte
readers see fashion as the meeting point for style, trends,
falents and creativity. Mixte becomes their source of
inspiration, a means of discovering new falents, a voice
free of diktats with a different and refreshing tone. These
readers are:

both women (55%) and men (45%)

young, /6% are under 45

based in cities (92%) of which 79% in major world capitals
connected, 95% have an account on at least one form of
social media.

more than 2/3 of readers seek information about fashion
more than once a week

PHoTo MATTHEwW bRookES. REALSATioN FRANck bENHAMOU.




AN INTERNATIONAL
diSTRibuTioN

With 60 000 copies per issue of which 40% are distributed
abroad, Mixte is a reference in all key fashion-orientated
news stands in Paris, Milan, Llondon, New York, Tokyo,
Shanghai, Hong Kong, Beijing, Dubai... The most cutting-
edge concept stores, bookstores, museums and art galleries
also stock the magazine: the Palais de Tokyo, Artcurial,
Galignani or the Pompidou Centre in Paris, Corso Como
in Mlian, Papercut in Stockholm, Soda in Berlin, Hachinoki

in Osaka...
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Since its launch in September 2016, our website is now
reaching about 35 000 unique visitors per month, which
is steadily increasing.

Mixtemagazine.com has 3,4 pages accessed on average
per view, which equates to 119 000 pages accessed
on average per month. A performance closely related
fo a very qualitative audience, mostly driven by specific
confents on our social medias.

Moreover our weekly newsletter is sent to more than

10 000 contacts.

In doing so, Mixte Magazine is now proposing digital
advertising packages, both on desktop and mobile thanks
fo a responsive design infegration. Moreover, branded
confents can also be pushed on our Facebook and
Instagram pages for more results and consistency.




NEWSLETTER du 23 FEVRiER 2018

MIXTE

SiGgNE SHANELLE

RECORdAwWOMAN du NoMbRE deE PASSAGES SuR
LES PodiuMS NEw-YORKAIS (JuSTE APRES CARA
TAYLOR), LA SOUdANAiSE SHANELLE NYASIASE
PoSAiT EN CcOUVERTURE dE MiXTE QUELQUES
JOURS AVANT d'eNFLAMMER LA GROSSE POMME.
RENCONTRE AVvEC NOTRE cOVER GiRL VUE PAR
Lz colLzNS.

NEWSLETTER du 6 AvRziL 2018

MIXTE

SON COMPTE 1Gq @JESUiISCLARALUCIANiI CACHE
UNE ARTISTE AcCCOMPLiE. CELLE Qui A FAiIT
PARTiE du GRoUPE LA FEMME, TOURNE AVEC
RAPHAEL, colLLAboORE Avec bENJAMIN biolLAy
SORT AujouRd’Hui SoN PREMIER ALbum.
INTiTULE SAINTE vicToiRe (ET PLACE SouS
LE SigNE de LA RENAISSANCE AMOUREUSE),
L’oPuS REVELE UNE CHANTEUSE QUi GRANdzT




@ | stnghom

mixtemagazine

fress

mixte_archive ===

I8

MIXTE COMMUNITY

@mixtemagazine

To follow the magazine's news as it happens, ifs
inspirations and publishing schedule. An insight info our
office life.

@inthemixte
To discover each issue from cover to cover.

@mixte_archive

To admire the magazine’s outstanding fashion archive
and celebrate our 20" anniversary with some of the
leading names in fashion photography ...

Facebook

The first portal for access fo our content, Facebook is the
ideal space in which to “push” your adverforials within a
perfect farget audience.
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MIXTE OUT
OF THE box

Clara Luciani seen by Mixte

Mixte #21

4 DPS in the magazine, a dedicated
article on our website plus a film.

GRANAE
_LASSE

APRES S'ETRE zLLUSTREE AVEC

UM EP, LA cHANTEUSE clARA LUciANi,
Qui A FAIT PARTiE du GgRoOUPE

LA FEMME, TOURNE AveEC RAPHAEL ET
colLAboRE Avec bENMJAMIN biolAy,
SoRT UN PREMieR ALbuM Sous Le
SiGNE dE LA RENAISSANCE
AMOUREUSE. PORTRAET d'UNE JEUNE
ARTZISTE oui GRANiIT viTE.


http://www.mixtemagazine.com/article/elle-est-clara-luciani

MIXTE oOUT
OoF THE box

Marina Fois seen by Mixte
Mixte #20

Exclusive Credit:

Louis Vuitton, Cruise Collection
5 DPS in the magazine, a dedicated
aricle on our website plus a film.


http://www.mixtemagazine.com/article/marina-fois-feat-sneazzy-le-cinema-est-decale-de-la-realite

Rencontre(s)
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Thomas Pesquet, envoyé spatial

MIXTE OUT
OoF THE box

Karl Lagerfeld x Thomas Pesquet
Mixte #19 in collaboration with France
Info an exclusive inferview beftween
Earth and Space

4 DPS in the magazine, a dedicated
arficle on our website.


https://www.youtube.com/watch?time_continue=1&v=AO0Pkz-ZUs4

REMIX

An exclusive brand content operation
created by the Mixte Magazine
team. Clearly identified by its own
unique layout, with Mixte's central X
as its focus, the remiX section is a new
rendezvous across 4 to & pages in the
magazine edifion, with video formats
specially created for the magazine's
website and social networks.

This new section will feature in each
issue of Mixte, creating a space in
which the magazine can “remix” the
world of a fashion house or brand by
bringing together its heritage with the
Mixte vision and spirit. This is a space
in which fashion, new talents and
inspiration come fogether: a visual
and nar.



LALASAidko x Tod’S
by MIXTE

Mixte #19 / 4 editorial pages

+ dedicated films and feasers

+ Website and Newsletter

+ Instagram

+ facebook

+ special event in Tod's Paris flagship



http://www.mixtemagazine.com/article/lala-saidko-remix-tod-s-en-video
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ARMAN 1 | X EMPORxIx0 ARMANZI
: : : , by MIXTE

Mixte #18 / 4 editorial pages
‘ + dedicated films and teasers

+ Website and Newsletter

+ Instagram

+ facebook



http://www.mixtemagazine.com/article/the-pirouettes-love-le-clip-inedit

A QUATRE MAINS
FOR boucHERON
by MIXTE

Mixte #20 / 4 editorial pages
+ dedicated films and teasers
+ Website and Newsletter

+ Instagram

+ facebook



http://www.mixtemagazine.com/article/video-love-un-echange-a-quatre-mains

Single page

Special positions

Cover 4

Cover 3

Facing TOC

Facing Masthead

Facing Contributors

Verso édito/ Facing Editorial
Opening 1% section Righ Hand Page
17 Righ Hand Page

2" Righ Hand Page

3 to 5" Righ Hand Page

Double page

Special positions
Opening DPS
1t DPS

2" DPS €

3 to 5" DPS
Isolated DPS
DPS C3

Preferential positions
Advertorial

Special projects
Special layouts
Inserts

Blister-packed catalogue
Digital

15000 €

35000 €
23000 €
22000 €
22000 €
22000 €
22000 €
22000 €
22000 €
21500 €
20000 €

28000 €

44000 €
35000 €
35000 €
35000 €
33000 €
32000 €

+10 %

+20 %
on quote
on quote
on quote
on quote
on quote

PRINT PACKAGES

Issue Date: February and September




Each Remix is dedicated and
exclusive content created by Mixte
for the brand, please feel free

to ask for any further information.

Egg. standard option:
2 DSP in Mixte

A 1-minute video

5 gifs

Images

Print Diffusion

Digital Diffusion

REMix PACKAGES

Mixte website and social medias
Brand website et social medias
Artist social medias
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digiTAL PACKAGES

Please feel free to ask for any further information.
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CONTACTS

Co-founder & Publishing Director
Tiziana Humler
+33 (0)1 83 95 42 08

tiziana.humler@mixtemagazine.com

Advertising France / UK / ltaly / USA
Eleni Gatsou

+33 (0) 6 20 70 22 28
eleni@elenigatsou.com

Marine Chanial
+33(0)1 42720219
marine@elenigatsou.com

Publishing & Communication
Patrick-Antoine Hanzo
+33(0) 1 83 95 42 09

+33 (0) 6 63 58 32 93
patrick.hanzo@mixtemagazine.com



